
TABLE 1

Television Households and Cable Penetration
in the Duluth, MN-Superior, WI DMA

Television Cable
County State Households Penetration

Gogebic MI 7,170 75 %

Aitkin MN 5,800 24

Carlton MN 11,790 31

Cook MN 1,970 17

Itasca MN 16,930 54

Koochiching MN 5,560 70

Lake MN 4,670 50

S1. Louis MN 77,170 55

Ashland WI 6,340 59

Bayfield WI 5,970 31

Douglas WI 16,950 48

Iron WI 2,470 67

Sawyer WI 6,190 35

Washburn WI 6,020 41

Totals 175,000 51 %

Source: Nielsen Media Research, Nielsen Station Index, Duluth, MN-Superior, WI, May 20C



TABLE 2

Population Density, Size and Growth Outlook for
the Duluth-Superior DMA

Population (in 000)
Land Area Pop/ Avg Annual Pop '97

S:0unty_ _.. ___~q._~_~s____ Sq.~~ 12131/98 12131/03 %Chg % Market

Gogebic MI 1.102 15 17.0 16.2 -1.0% 3.8%

Aitkin MN 1.819 8 14.2 15.1 1.2% 3.2%

Carlton MN 860 36 31.0 32.1 0.7% 7.0%

Cook MN 1.451 3 4.9 5.5 2.3% 1.1%

Itasca MN 2,665 17 44.1 45.7 0.7% 10.0%

Koochiching MN 3.102 5 15.6 15.0 -0.8% 3.5%

Lake MN 2.099 5 10.8 11.1 0.5% 2.4%

St Louis MN 6.226 31 194.3 194.0 -0.0% 43.9%

Ashland WI 1.044 16 16.8 16.7 -0.1% 3.8%

Bayfield WI 1,476 10 14.7 15.6 1.2% 3.3%

Douglas WI IJ09 32 42.4 43.0 0.3% 9.6%

Iron WI 757 8 6.4 6.4 0.0% 1.4%

Sawyer WI 1,257 12 15.7 16.2 0.6% 3.5%

Washburn WI 810 19 15.0 15.6 0.8% 3.4%
-- -._--_....,--

Total 25,978 17 442.9 448.2 0.2%

United States 3,536,346 77 273,537.8 285,774.6 0.9%

Source: Market Statistics "1999 Survey of Buying Power."



TABLE 3

Population Breakdowns by Sex and Nationality for
the DUluth-Superior DMA



TABLE 4

Male Demographic Breakdown by Age in
the Duluth-Superior DMA

.~a~_
12/31/98

Coun!y .. Poe (O()O) Median 0-11 12-17 18-24 25-34 35-44 45·54 55·64 65+ yr
- --- .-_ ..--~ ._--_._ .. ~._- - -_.'--'~._-~---- -----.

Gogebic MI 17.0 40.7 1,116 640 725 913 1,218 1,045 850 1.883
Aitkin MN 14.2 43.7 1,035 587 349 623 971 979 861 1.649
Carlton MN 31.0 36.6 2,619 1,563 1,097 1,780 2,506 2,109 1,503 2,205
Cook MN 4.9 40.1 369 191 124 269 478 401 262 370
Itasca MN 44.1 37.7 3,696 2,342 1,459 2,190 3,606 3,140 2,159 3,315
Koochiching MN 15.6 37.6 1,180 715 679 1,026 1,374 1,195 817 1,132
Lake MN 10.8 41.0 771 487 286 571 825 825 728 907
St Louis MN 194.3 37.0 14,515 8,440 9,052 10,881 16,191 12,816 8,882 14,136
Ashland WI 16.8 34.6 1,503 740 829 987 1,186 1,014 651 1,346
Bayfield WI 14.7 38.8 1,290 690 423 755 1,197 1,050 822 1,260
Douglas WI 42.4 36.5 3,343 1,880 1,844 2,493 3,485 2,815 1,878 2,965
Iron WI 6.4 42.5 381 279 196 325 480 405 353 755
Sawyer WI 15.7 39.9 1,308 732 469 820 1,131 1,023 927 1,540
Washburn WI 15.0 39.3 1,229 705 472 742 1,140 1,052 806 1,370

..-- .~-_._._----

Total 442.9 34,355 19,991 18,004 24,375 35,788 29,869 21,499 34,833

% Market Total Pop 7.8% 4.5% 4.1% 5.5% 8.1% 6.7% 4.9% 7.9%

United States 273,537.8 34.1 8.2% 4.3% 4.7% 7.2% 8.1% 6.8% 4.3% 5.5%

Source: Market Statistics "1999 Survey of Buying PoweL"



TABLE 5

Female Demographic Breakdown by Age in
the DUluth-Superior DMA

- -~~-~--
12/31/98

Count}' ~ ~~eJP.Q.Ql Median 0-11 12·17 18-24 25·34 35-44 45-54 55-64 6?_+yr------_. .._---.--------- -- --_._-_.~~-_._._-- - ---.-

Gogebic MI 17.0 45.7 1,121 630 561 772 1,052 1,057 942 2,475

Aitkin MN 14.2 46.4 962 550 330 619 900 1,041 882 1,862

Carlton MN 31.0 38.4 2,526 1,498 955 1,778 2,404 2,087 1,504 2,866

Cook MN 4.9 40.3 355 189 118 265 442 360 241 466

Itasca MN 44.1 39.0 3,491 2,150 1,429 2,283 3,564 3,060 2,205 4,011

Koochiching MN 15.6 39.5 1,128 663 515 847 1.099 1,082 803 1,345

Lake MN 10.8 42.4 751 456 268 545 788 775 729 1,088

St Louis MN 194.3 39.4 13,748 7,942 8,663 10,835 15,380 12,760 9,396 20,663

Ashland WI 16.8 38.3 1,350 722 696 991 1,164 949 750 1,922

Bayfield WI 14.7 40.4 1,093 613 399 783 1,124 1,000 748 1,453

Douglas WI 42.4 38.6 3,222 1,806 1,749 2,616 3,294 2,726 1,921 4,363

Iron WI 6.4 46.6 386 238 167 312 405 427 386 90S

Sawyer WI 15.7 41.8 1,204 626 420 792 1,070 1,041 915 1,682

Washburn WI 15.0 41.7 1,124 628 396 770 1,083 1,027 801 1,655
----------- -------~ . -_ .._----

Total 442.9 32,461 18,711 16,666 24,208 33,769 29,392 22,223 46,756

% Market Total Pop 7.3% 4.2% 3.8% 5.5% 7.6% 6.6% 5.0% 10.6%

United States 273,537.8 36.7 7.9% 4.1% 4.5% 7.0% 8.2% 7.0% 4.6% 7.8%

Source: Market Statistics "1999 Survey of Buying Power."



TABLE 6

Household Income Distribution in
the DUluth-Superior DMA

. _____. __~£~_"'e«)OO)
12/31/98

County #HH <$15 $15-$24 $25-$49 $50-$74 $75-$99 $100-$149 $150+
-------------,- ._--- ------- .._-------

Gogehic MI 7,300 2,294 1,650 2,309 705 214 100 28

Aitkin MN 5,900 2,229 1,453 1,649 430 87 33 19

Carlton MN 11,800 2,843 2,161 3,949 2,186 507 96 58

Cook MN 2,100 498 489 815 227 40 16 15

Itasca MN 17,000 4,864 3,506 5,539 2,319 587 129 56

Koochiching MN 5,700 1,264 1,120 1,752 963 448 119 34

Lake MN 4,600 965 995 1,683 673 232 39 13

St Louis MN 78,400 20,263 14,320 25,893 12,681 3,703 1,039 501

Ashland WI 6,500 2,068 1,394 2,110 650 171 47 60

Bayfield WI 6,000 1,822 1,341 1,959 699 133 30 16

Douglas WI 17,100 4,716 3,380 5,981 2,310 513 151 49

Iron WI 2,500 660 568 868 280 82 34 8

Sawyer WI 6,300 1,853 1,397 2,016 710 190 81 53

Washburn WI 6,100 2,060 1,442 1,920 514 101 56 7
------
Total 177,300 48,399 35,216 58,443 25,347 7,008 1,970 917

% Market 27.3% 19.9% 33.0% 14.3% 4.0% 1.1% 0.5%

United States 101,562,700 19.6% 15.7% 32.2% 19.0% 7.9% 3.6% 2.2%

Source: Market Statistics "1999 Survey of Buying Power."



TABLE 7

Effective Buying Income in
the DUluth-Superior DMA

Per Household EBI Total EBI (000,000)
Avg Annual Avg Annual

_C~unty 12131/98 12131/03 %Chg 12131/98 12131/03 %Chg
- ..._---------_._~--_ .. ,.

Gogebic MI $30,022 $36,711 4.1% $219 $268 4.1%

Aitkin MN 24,890 27,539 2.0% 147 176 3.7%

Carlton MN 35,402 41,810 3.4% 418 518 4.4%

Cook MN 32,215 36,356 2.4% 68 80 3.4%

Itasca MN 31,844 36,292 2.6% 541 653 3.8%

Koochiching MN 40,903 50,886 4.5% 233 285 4.1%

Lake MN 35,123 42.457 3.9% 162 208 5.2%

St Louis MN 35,594 41,963 3.3% 2,791 3,336 3.6%

Ashland WI 31,205 36,854 3.4% 203 240 3.4%

Bayfield WI 29,085 32,690 2.4% 175 212 4.0%

Douglas WI 32,353 37,018 2.7% 553 655 3.4%

Iron WI 31,421 40,662 5.3% 79 102 5.3%

Sawyer WI 31,819 39,874 4.6% 200 271 6.2%

Washburn WI 27,138 29,469 1.7% 166 194 3.3%
-- .._----,--_ .. -

Total $33,577 $39,363 3.2% 5,953 7,200 3.9%

United States $45,504 $53,659 3.4% $4,621,492 $5,759,220 4.5%

Source: Market Statistics "1999 Survey of Buying Power."



TABLE 8

Retail Sales Breakdown and Growth Outlook In
the Duluth-Superior DMA

Per Household RS Total Retail Sales (000,000)
Avg Annual Avg Annual

~Count¥ 12131/98 12131/03 % Chg 12131/98 12131/03 % Chg
~-

Gogebic MI $24,643 $30,833 4.6% $180 $225 4.6%

Aitkin MN 17,207 20,106 3.2% 102 129 4.9%

Carlton MN 25,678 32,241 4.7% 303 400 5.7%

Cook MN 39,257 43,868 2.2% 82 97 3.2%

Itasca MN 22,705 24,934 1.9% 386 449 3.1%

Koochiching MN 22,736 25,220 2.1% 130 141 1.7%

Lake MN 23,793 26,159 1.9% 109 128 3.2%

St Louis MN 25.662 30,152 3.3% 2,012 2,397 3.6%

Ashland WI 34,334 44,682 5.4% 223 290 5.4%

Bayfield WI 11,913 13,969 3.2% 71 91 4.9%

Douglas WI 24,956 29,012 3.1% 427 514 3.8%

Iron WI 26,440 36,197 6.5% 66 90 6.5%

Sawyer WI 35,305 47,573 6.1% 222 323 7.8%

Washburn WI 28,990 33.718 3.1% 177 223 4.7%
--~--._"-

Total $25,327 $30,053 3.5% $4,491 $5,497 4.1%

United States $26,544 $31,301 3.4% $2,695,852 $3,359,576 4.5%

Source: Market Statistics "1999 Survey of Buying Power."



TABLE 9

Television Stations Serving
the Duluth, MN-Superior, WI DMA

Visual Antenna
City of Power Height Year Date
License Calls Ch. Affil (kW) (HAAT) Owner Started Acquired

Duluth KDLH 3 CBS 100 99] Benedek Bcstg Corp ]954 ]98505

Superior KBJR 6 NBC 100 1,0] ] Granite Bcstg Corp ]954 198809 +

Duluth WDIO 10 ABC 316 988 Hubbard Bcstg Inc 1966 1987] 1 cl

Duluth KQDS 21 FOX 550 932 Curtis Squire Inc 1995 ]9981 ] g

Hibbing WIRT 13 ABC 126 669 Hubbard Bcstg Inc 1967 198711 cl

AWBD 0 WB 0 0 Local Cable Station ]998

Duluth *WDSE 8 PBS 316 cp 968 Duluth Superior ETV 1964

Other Allocations: Ch 27, Duluth; Ch 40, Superior, WI; Ch 24, Ironwood, MI; Ch 11, International Falls

* Indicates Public Broadcast Station

Source: BIA Publications' "Investing in Television 2000."



TABLE 10

Daypart Viewing in the Duluth-Superior DMA
July 1998-May 2000

(share)

8 Book Local
May Feb Nov July May Feb Nov July Avg Comm.
2000 2000 1999 1999 1999 1999 1998 1998 Share Share

TOTAL DAY (Sun-Sat 9AM-Midnight)
KDLH 14 % 15 % 14 % 17 % 17 % 17 % 17 % 17% 16.0 % 31.6 %

KBJR-TV 17 16 16 13 14 17 19 17 16.1 31.7

WDIO-TV 18 17 18 17 19 18 18 15 17.5 34.5

KQDS 3 2 4 a a a 0 a 1.1 2.2

HUT/TOT 30 % 34 o/c 33 % 30 % 31 % 36 % 35 % 29 % 50.8 %

7:00-9:00AM, Mon-Fri
KDLH 7% 6% 9% 8% 8% 8% 8% 9% 7.9 % 13.6 %

KBJR-TV 24 23 25 23 18 25 26 29 24.1 41.9

WDIO-TV 27 28 23 29 35 22 22 20 25.8 44.4

KQDS a 0 0 0 a 0 0 a 0.0 0.0

HUTITOT 26 % 25 % 25 % 24 % 26 % 28 % 26 % 23 % 57.8 %

9:00AM-Noon, Mon-Fri
KDLH 22 % 25 % 23 % 25 % 23 % 31 % 28 % 25 % 25.3 % 48.8 %

KBJR-TV 12 7 10 6 7 9 8 11 8.8 16.9

WDIO-TV 18 17 16 16 21 17 19 18 17.8 34.4

KQDS a 0 0 a a 0 a a 0.0 0.0

HUT/TOT 21 % 23 % 21 % 23 % 20 % 25 % 22 % 22 % 51.8 %

Noon-3:00PM, Mon-Fri
KDLH 17 % 17 % 10% 16 % 18 % 13 % 17 % 18 % 15.8 % 36.1 %

KBJR-TV 8 9 8 4 5 9 9 10 7.8 17.8

WDIO-TV 21 15 19 18 23 17 21 21 19.4 44.4

KQDS 3 0 3 0 0 0 0 0 0.8 1.7

HUT/TOT 18 % 20 % 18 % 20 % 18 % 21 % 20 % 20 % 43.6 %

3:00-5:00PM, Mon-Fri
KDLH 10% 13 o/c II % 19 o/c 19 % 14 % 14 % 18 % 14.8 % 31.1 %
KBJR-TV 26 28 27 14 14 17 21 21 21.0 43.4
WDIO-TV 15 10 10 13 13 12 13 9 11.9 24.8
KQDS 3 0 0 0 0 0 0 0 0.4 0.7

HUTITOT 23 % 29 % 25 % 24 % 23 % 29 % 28 % 25 % 48.0 %



TABLE 10

Daypart Viewing in the DUluth-Superior DMA
July 1998-May 2000

(share)

8 Book Local
May Feb Nov July May Feb Nov July Avg Comm.
2000 2000 1999 1999 1999 1999 1998 1998 Share Share

5:00-7:00PM, Mon-Fri
KDLH 13% 14 % 14 % 15 % 14 % 15 % 14 % 16 % 14.4 % 22.2 %

KBJR-TV 30 29 29 27 25 30 30 33 29.1 45.0

WOlO-TV 17 18 19 22 26 19 23 18 20.3 31.3

KQDS 3 3 2 0 0 0 0 0 1.0 1.6

HUTrrOT 42 % 51 % 48 % 44 % 45 % 55 % 53 % 44% 64.8 %

PRIME TIME (M-S 7-10PM & Sun 7-11PM)
KDLH 15 % 14 % 16 % 18 % 20 % 18 % 18 % 16 % 16.9 % 33.4 %

KBJR-TV 15 ]5 16 13 ]5 17 17 ]4 15.3 30.0

WOlO-TV 20 2] 21 ]4 16 18 18 13 17.6 34.4

KQDS 4 3 3 0 0 0 0 0 1.3 2.3

HUTrrOT 53 % 57 % 55 % 45 % 54 % 60 % 56 % 45 % 51.0 %

LATE NEWS (Mon-Fri 10-10:30PM)
KDLH 13 o/c ]5 % 16 % 18 % ]7 % 17 % 21 % 19 % 17.0 % 24.5 %

KBJR-TV 22 20 19 ]9 16 19 16 17 18.5 26.8

WOlO-TV 29 28 35 33 38 33 33 32 32.6 47.0

KQDS 3 3 3 0 0 0 0 0 1.1 1.6

HUTrrOT 51 % 49 % 48 % 51 % 52 % 53 % 50 % 52 % 69.3 %

10:30PM-Midnight, Mon-Fri
KDLH II % 12 % 9% 12 % 12 % 14 % ]4 % ]] % 11.9 % 24.4 %

KBJR-TV 17 19 16 19 18 20 19 24 ]9.0 39.0

WOlO-TV 12 14 25 15 18 16 19 15 ]6.8 34.1

KQDS 4 3 2 0 0 0 0 0 1.1 2.4

HUTrrOT 22 % 23 % 23 % 24 % 23 % 24 % 22 % 24 % 48.8 %

Source: Nielsen Media Research, Nielsen Station Index, Duluth-Superior, May 2000.



TABLE 11

Competitive Programming of the Commercial Stations in the Duluth-Superior DMA

KBJR-TV KOLH KQOS WOIO
Channel 6/NBC Channel 3/CBS Channel 21/FOX Channel10/ABC

6:00AM News 6 Today News Channel 3 Morning Shepherds Chapel Good Morning Northland
6:30
7:00 Today Show Early Show First Business Good Morning America
7:30 Monsterran
8:00 Magic Schoolbus
8:30 Beakman's
9:00 Later Today Maury Pavich Paid Program Regis & Kathie Lee
9:30 Life - Word Daily
10:00 Passions Price Is Right Paid Program The View
10:30 Divorce Court
11 :00 Days of Our Lives The Young & The Restless Martha Stewart Extra
II :30 Port Charles
12:00PM News 6 At Noon National Enquirer Dr. Joy Browne All My Children
12:30 Mad About You The Bold & The Beautiful
1:00 700 Club As The World Turns Ricki Lake One Life to Live
1:30
2:00 Donny & Marie Guiding Light Paid Program General Hospital
2:30 Paid Program
3:00 Oprah Winfrey 3rd Rock From the Sun Magic Schoolbus Hollywood Squares
3:30 Frasier Power - G1x Judge Joe Brown
4:00 Family Feud Montel Williams Beast Rosie O'Donnell
4:30 Jeopardy Digimon
5:00 Live at Five Judge Judy Family Matters Eyewitness News at 5

5:30 NBC Nitely News CBS Evening News Roseanne ABC World News
6:00 News 6 at Six News Channel 3 at 6 News Radio Eyewitness News at 6

6:30 Wheel of Fortune Seinfeld Simpsons Home Improvement

7:00 Various Various Various Various

7:30
8:00
8:30
9:00 Married With Children

9:30
10:00 News 6 at Ten News Channel 3 at Ten Cops Eyewitness News at 10

10:30 Tonite Show David Letterman Simpsons ABC Niteline

11 :00 Caroline in the City Politically Incorrect

11:30 Conan O'Brien Craig Kilborn Paid Program Secrets of Dead

12:00 Access Hollywood
12:30AM Later - NBC Roseanne Various Various

1:00

Sources: Nielsen Media Research. "Nielsen Station Index", Duluth-Superior DMA, May 2000.



Figure 2

Predicted City Grade, Grade A and Grade B Contours
for Channel 11, Chisholm, Minnesota
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Figure 3

Predicted Grade B Contours
for Channel 11, KBJR-TV, KDLH-TV, WDID-TV, KQDS-TV

and Satellite WIRT-TV
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TABLE 12

Historical and Projected Duluth-Superior
Television Market and Channel 11 Revenues

(in 000)

Gross
Non-Network Local Revenue- Channel 11

Market Commercial Audience Revenue Gross
Year Revs 1 Share 2 Ratio Share Revenues

1996 $15,030 nfa nfa nfa nfa
1997 15,652 nfa nfa nfa nfa
1998 16,916 nfa nfa nfa nfa
1999 16,491 nfa nfa nfa nfa
2000 17,791 e nfa nfa nfa nfa
2001 3 11,333 e nfa nfa nfa nfa

Projections

2001 4 $5,667 nfa nfa 1.4% $80
2002 17,765 2.0% 0.85 1.7% 302
2003 18,209 3.5% 0.95 3.3% 605
2004 19,120 4.5% 1.00 4.5% 860
2005 19,502 4.5% 1.00 4.5% 878
2006 20,321 4.5% 1.00 4.5% 914
2007 20,829 4.5% 1.00 4.5% 937
2008 21,871 4.5% 1.00 4.5% 984

1996-2000
2000-2002
2002-2005
2005-2008
2002-2008

Compound Annual Growth Rate
4.3%

-0.1%
3.2%
3.9%
3.5%

n/a
nfa

42.7%
3.9%

21.8%

1 Obtained from 1999 NAB/BCFM, "Television Market Analysis"; discussions with
Bob Wilmers and BIA Consulting, Inc. estimates.

2 Station's combined share divided by sum of shares of local commercial stations,
averaged over four ratings sweeps.

3 Represents the period January I-August 31, 2000.
4 Represents the period September I-December 31, 2000.



TABLE 13

Estimated and Projected Operating Profits
for Channel 11

(in 000)

Agencyl Film
Gross Rep. Oper. Cash EBITDA

Year Revenues 1 Comm. EXp.2 Paymts EBITDA Margin 3

P!,oject~pns_

2001 4 $80 $8 $102 $67 ($97) -121.1%
2002 302 30 785 200 (714) -236.3%
2003 605 61 861 206 (522) -86.2%
2004 860 86 926 212 (364) -42.3%
2005 878 88 945 219 (374) -42.6%
2006 914 91 968 225 (370) -40.4%
2007 937 94 988 232 (376) -40.1%
2008 984 98 1,013 239 (366) -37.2%

_______________ -.-£ompound Annual Growth Rate
~~~--

2002-2005 42.7% 42.7% 6.4% 3.0% -19.4%
2005-2008 3.9% 3.9% 2.4% 3.0% -0.7%
2002-2008 21.8% 21.8% 4.3% 3.0% -10.5%

1 From Table 12.
2 Excludes depreciation/amortization, interest, program payments, trade, and barter.
3 As a percentage of gross revenues.
4 Represents the period September I-December 31, 2001.



TABLE 14

Financial Norms of WB Affiliates
in Markets Ranked 32+

Percentile ($)

Average 25% 50% (median) 75%

Time Sales:

National/Regional Advertising $2,857,192 $454,702 $2,543,519 $4,726,888
Local Advertising 2,616,831 469,875 1,304,562 4,716,662
Political Advertising 57,490 6,218 29,338 53,323

Gross Advertising Revenues $5,531,513 $968,729 $3,384,872 $10,204,681

Less: Agency/Rep Commisso 922,465 103,157 585,643 1,716,864
Network Compensation 224,807 0 0 11,987
Trade/Barter 351,814 13,340 124,667 321,995
Other Revenues 105,631 0 60,600 176,486

Net Revenues $5,291,300 $956,953 $2,949,068 $9,690,994

Expenses:

Engineering $335,428 $186,647 $393,634 $451,481
Programming 294,990 1,422 235,858 579,232
Cash Payments: B'cast Rights 810,237 214,267 651,641 1,159,500
Production 85,472 35,743 70,434 112,323
News 36,253 0 0 18,902
Sales 744,936 0.13 236,339 0.24 641,931 0.19 1,215,727
Advertising/Promotion 359,064 121,053 370,499 533,544
General & Administrative ~_729~51_ 529,732 652,933 1,088,720

Operating Expenses $3,686,636 $2,172,393 $3,938,528 $5,109,274

Operating Profits $1,604,664 ($940,204) $1,641,806 $3,491,135

Operating Profit Margins 11 29.0% -97.1% 48.5% 34.2%

Selected Expense Items

Depreciation/Amortization $1,011,219 $492,219 $642,797 $1,247,882
Capital Expenditures 488,182 22,498 193,386 568,040

Fulltime Staff 34 25 29 39

Capital ExpendituresfNet Revenues 9.2%

1/ As a percentage of gross revenues.

Note: Revenue and expense totals are the medians of the reporting stations' totals,
not the sums of the department medians.

Source: NAB's 1999 Television Financial Report, compiled from 1998 data.


